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Anh hudng cia nhan mac thyc pham an toan dén
hanh vi khach hang v6i san pham ctuia nhan hang riéng

V& Thi Ngoc Thiy”

Truong Dgi hoc Kinh té - Ludt, Pai hoc Quéc gia Thanh phé' H5 Chi Minh,
Khu pho 3, Phuong Linh Xudn, Qudn Thu Duc, Thanh pho Ho Chi Minh

Tém tit

Trudc tinh hinh bio dong vé thyc phidm ban tai Viét Nam, nguoi tiéu ding trong nudce “loay hoay” tim niém
tin vao thuc phdm tuoi dugc bay ban trong cac si€u thi. Nghién ciru ¢ cac nude phat trién cho thay uy tin cua
nhan mac an toan tac dong den hanh vi tiéu dung. Nghién ciru nay mé rong 1y thuyét chu dé: tim hiéu tac dong
dong thoi truc tiép va gian tiép ctia uy tin nhan mac thong qua uy tin nhan hang (truong hop nhén hang riéng)
dén chét luong san pham, thai d6 v6i nhan hang va su sin long chi tra cao. Két qua khao sat 257 khach hang nit
d6i v6i san pham rau an toan Vietgap ciia Co.opmart va VinEco cho thdy, uy tin nhan mac gép phan lam ting uy
tin nhan hang. Ca hai d4u hiéu nhan biét déu tac dong tich cuc dén cac hanh vi tiéu ding. Trong d6, diéu tha vi
1a ca tac dong tryuc tiép va gian tiép ciia uy tin nhin mac théng qua uy tin nhan hang déu khang dinh vai tro quyét
dinh cua uy tin nhin mac dén sy san long chi tra cao.

Nhan ngay 13 thang 7 ndm 2016, Chinh sira ngay 4 thang 12 ndm 2016, Chip nhan ding ngay 26 thang 12 nim 2016
Tir khéa: Uy tin nhdn mac rau an toan, uy tin nhin hang riéng, chat luong san phdm, thai d6 v6i thuong hiéu, sin
long chi tra cao.

1. Pit van dé Céc nghién ciru vé nhin mac, dic biét 1a
nhin mac an toan xuat hién & My va chau Au tir
cubi thé ky XIX. Tuy nhién, & Viét Nam chu dé
nay van cha yéu duoc nhic dén trong cac bai xi
luan, chua c6 nghién ctru han lam.

Trudc tinh hinh bao dong vé thuc pham ban
nhu hién nay ¢ Viét Nam, nguoi tiéu dung
trong nudc van chua thé hoan toan c6 niém tin
vao nhiing thyc pham tuoi, ngay ca khi duoc
bay ban trong siéu thi. Thuong hi€u san
phim/doanh nghiép san xuit/phan phdi chua
thé mang lai niém tin hoan toan cho nguoi tiéu
ding. Vi thé, ho di tim nhiing bang ching khac,
mang tinh khach quan hon, giip giam rai ro
cam nhan khi dua ra quyét dinh luva chon. Do la
ly do ciia sy xuat hién nhiéu nhan mac ching
nhan thyc phdm an toan (nghién ctru ndy goi tat
l1a “nhan méac an toan). Cac nhan mac an toan
dugc in trén cac bao bi san pham nhu Vietgap.

Céc nghién ciru vé tai san thuong hiéu di
nhic dén nhan mac nhu 13 mot ddu hiéu vé chit
lwuong san pham t6t, dam bao, tré' thanh mot
nhan t§ cta hinh anh thuwong hiéu [1]. Khi
khach hang co6 thai d¢ tich cuc vdi mot nhan
mac thi s€ anh huong tich cuc dén su lua chon
san pham [2]. M6t s nghién ctru khac cling cho
thay cac nhan mac xac nhan thuc pham dat
chuén an toan anh hudng tich cuc dén su san
long chi tra ¢ muc gia cao [3, 4]. Tuy nhién,
nhitng tac dong nay sé khac nhau tiuy vao murc
dd nhay cam cia nguoi tiéu dung voi thuong
hi€u, loai nhan mac an toan va thuong hi€u san
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thé gi6i c6 thé s& khong hoan toan chinh xéac
khi g dung vao tam 1y va hanh vi nguoi ti€u
ding Viét. Thuc té da cho thay ngudi Viét van
con e ngai chi tra cao hon cho san pham duoc
gén mac thuc ph?im an toan. Bén canh d0, cac
nghién ctru néu trén tdp trung vao cac thuong
hiéu uy tin va cac thuc pham dong goi nhu cua
Nestlé, Danone. .., chua c6 nghién ctru vé& nhan
hang riéng (thu:ong hi¢u nha phan ph01) duoc
gin nhan mac an toan, ddi v6i thuc pham tuoi.

Tir nhitng phan tich trén, muc tiéu thir nhat
clia nghién ciru 1a tim hiéu va do luong anh
huéng cua nhin mac thuc phdm an toan dén
danh gia cua khach hang Viét Nam vé chat
lwong san pham, thai d6 va sy sin 1ong chi tra
mirc gia cao d6i voi san phdm dugc gin loai
nhan méc nay; muc ti€u nghién ctru tha hai, dé
la tim hiéu tac dong gian tiép cua uy tin nhan
méc dén cac hanh vi khach hang ké trén thong
qua uy tin nhan hang.

Nghién ctru thyc hién dbi v6i cac nhin hang
riéng Co.opmart, VinMart véi cac Iy do sau.
Thir nhét, hai nhin hang riéng nay ning dong
trong su dung nhan mac an toan dinh keém.
Co.opmart khuyén khich ngudi tiéu dung st
dung san ph?im Viét Nam chét lugng cao, co
riéng gian hang rau an toan Co.opmart, dugc
Vietgap chirng nhan. Thi hai, Vinmart san xuét
va phan phdi cac san phim rau tuoi Vietgap
mang nhén hiéu VinEco. Hién nay, nguoi dan
c6 thu nhdp trung binh mong muén dugc tiéu
dung cac san phim rau an toan. San phim cua
nhan hang riéng voi muc gia hop ly 1a su lua
chon hgp 1y cho ho.

2. Co s6' 1y thuyét va mé hinh nghién ctru
2.1. Nguyén ly vé “dau hiéu nhdn biét”

Nghién ctru v& nhin mac xuét phat tir cac 1y
thuyét v& méi quan hé gitra ddu hiéu nhan biét
va chat luong. Nguyén 1y nay cho rang chat
lwong hang hoa khong thé duoc danh gia toan
dién théng qua tryc giac, tir d6 dan dén rai ro
cam nhan. Thiéu thong tin hay chénh léch thong
tin gilta ngudi ban va ngudi mua tao nén su

nghi ngd trong tim tri ca khach hang vé& chat
lwong san pham [6]. Dé cai thién su tin tudng
ctia khach hang vao san pham, doanh nghiép
can tao ra mot thir tai san vo hinh dé tao diu
hiéu nhan biét vé chit luong [7], nhu xay dung
thwong hi¢u ciia san pham (nhin hang), dau tu
vao quang céo, chién lugc gia, ddu hiéu nhan
biét chét luong san phdm (nhdn mac) va dién
mao. Trong d6, nhan hang va nhan mac la hai
dau hiéu nhan biét quan trong [8].

2.2. Khdi niém nhén mdc va diém khdc biét véi
nhan hang

Nhan méc 1a nhan hiéu nhan biét mtc do
dap tmg cac chuin muc chat lwong va an toan
theo yéu ciu cua ludt dinh, hoic do doanh
nghiép lua chon dé chimg minh sy phu hop cua
san phim. Nhin méac dugc cung cap béi mot td
chure thi ba, doc 14p v6i nha san xuat [9]. Trong
nghién ciru tam ly khach hang, & mét goc do
tiép can khac, nhiéu tac gia dinh nghia nhin
mac 12 mot ddu hiéu uy tin, 14 coéng cu truyén
thong nham thong tin dén khich hang nhiing
khia canh khong thé quan sat dwgc cta chat
luong san phém/dich vu [9], mot cach khéach
quan [5]. Mot sé nghién ctru khac nhin nhan
nhin mac nhu mot logo mang gia tri biéu twong
cao, c6 thé gitp cai thién sy danh gia va thai do
clia ngudi tiéu ding vé san pham [1].

Nguoc lai, nhan hang do chinh nha san xudt
tao dung hay ciia nha phan phdi (trudng hop
nhdn hang riéng). Vai trd dau tién cua nhin
hang 1a giup nhan dang san pham. Nhin hang
c6 thé 1a mot cum tir, dau hiéu, ky hiéu, biéu
tugng hay hinh v& tao nén yéu t6 giup dinh
dang san phim va phan biét véi cac dbi thu
canh tranh [5]. D6 phai 1a ddu hiéu cua chat
lugng. PGi v6i thyc phdm, cac nhin hang
thuong 13 thuong hidu nha san xuét/phan
phéi...

Ngudn gbc xuét xir cua hai loai déu hiéu
nhan biét nay chinh 1a diém khac biét 16n nhat
gitra hai khai niém. Theo do, nhan mac mang
tinh khach quan hon nhan hang.
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2.3. Tac dong cua uy tin nhan mdc den chat
lwong cam nhdn, thai dé va sw san long chi
trd cao

Uy tin cua mdt nhan mac dugc do luong
thong qua mirc do tin cdy (cao/thip) va rui ro
cam nhan (cao/thép) ctia khach hang vé chét
lugng cua san pharn [10]. Nhan mac s& mang
lai mirc d6 nhan biét san phdm theo mot chuin
khach quan. Chinh d4u hiéu nhén biét nay giup
khach hang dy doan duoc chét luong cua nhan
hang va gitup doanh nghiép c6 thé dinh murc gia
ban cao [11]. Vi thé, khi khach hang c6 niém
tin vao nhin mac s& ¢ tac dong tich cuc dén
chét lugng cam nhan [12] va anh huéng dén sy
lwa chon san phim [13]. Nghién ctru nay s&
kiém dinh cac nhan dinh trén trong truong hop
nhin méac rau an toan Vietgap cua san phim
nhan hang riéng & thi trudng Viét Nam thong
qua ba gia thuyét:

H1: Uy tin nhin mac tic dong tich cuc dén
chat lvong san phdm cam nhén.

H2: Uy tin nhin mac tic dong tich cuc dén
thai d¢ v6i nhan hang.

H3: Uy tin cua nhan mac tac dong tich cyc
dén kha ning chi tra cao.

2.4. Tac dong ciia uy tin nhdn hang dén chat
lwong cam nhan, thai do va sy san long chi tra

Trong nhiéu chirc ning ciia nhan hang, chirc
nang dam bao va giam rui ro cam nhan & khach
hang duogc dat 1én hang dau [5]. Nhin hang
gitip ngudi tiéu ding chic chin vé sy 6n dinh
ctia chét lwong di mua & cira hang nao va thoi
diém nao.

Nghién ciru nay sé& xét dén uy tin cta nhan
hang riéng nhu Co.opmart, VinEco. Sy nhén
biét va ndi tiéng ctia mot nhén hang riéng duoc
cho 14 d4u hiéu tich cuc vé chit lugng san pham
[12]. Nhu vay, mét nhan hang c6 uy tin s€ tac
dong tich cuc dén thai do cua ngudi tiéu dung.
Thai do s€ dong vai tro du bdo hanh vi khach
hang [14].

T d6, nghién ciu dé& xuét ba gia thuyét
sau:

H4: Uy tin nhan hang tic dong tich cuc dén
chét lwvong san phdm cam nhén.

H5: Uy tin nhdn hang tac dong tich cuc dén
thai d0 v&i nhan hang.

H6: Uy tin cua nhan hang tac dong tich cuc
dén sy sin 1ong chi tra cao.

2.5. Tac dong gidn tiép cua uy tin nhian mdc
den chat lwong cam nhdn, thai do va sw san
long chi tra thong qua uy tin nhdan hang

Néu nhu mét nhin hang da co tac dong tich
cuc dén hanh vi khach hang thi tai sao van can
dén nhan mac? Ly do noi bat thuong dugc néu
ra trong cac nghién ciru du & qudc gia nao, do 1a
boi su khing hoang trong chét lwong hang hoa
thyc pham tuoi va khing hoang tai chinh, lam
mét 1ong tin clia nguoi tidu ding vao thi truong.
Sy suy giam long tin dan dén hién tuong ngudi
tiéu dung “khéang lai” cac hinh thttc marketing
ctia nhin hang va quan tim dén nhimg yéu t6
khach quan c6 thé “tai dam bao” chit luong san
pham [15].

D6i voi nhan hang riéng, Kapferer (2007)
cho rang su két hop cua nhitng doanh nghiép
khong tén tudi va don vi phan phdi dé tao nén
mot nhan hang (vi du nhan hang riéng) da tao ra
mot thi truong tw do va d6i khi 1am mat sy tin
tudng cta khach hang d6i véi thi truong. D6 1a
ly do ma cac nhin hang riéng rat ning dong
trong viéc st dung kém theo nhdn mac xac
nhan chét luong thuc phém an toan nhu
Vietgap. Su két hop nay thuong duoc giéi khoa
hoc goi 1a két hop chirc ning “md™, boi sy xuat
hién nhan mac kém theo trén bao bi tac dong
dén uy tin cua nhin hang va tir d6 tac dong
manh hon dén hanh vi khach hang. Nhimng lap
luan nay s& dugc kiém dinh thong qua hai gia
thuyét sau:

H7: Uy tin nhan mac lam tang uy tin
nhan hang.

H8: Téac dong cua uy tin nhin mac dén dén
chét lugng cam nhan (a), thai do v6i nhin hang
(b) va su sin long chi tra (c) thong qua uy tin
nhan hang s€ manh hon tac dong don 1¢.

Céc gia thuyét trén duge minh hoa ¢ Hinh 1.

3. Phuong phép nghién ctru, két qué va thao luin

3.1. Phuong phap nghién cuu
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Khao sat thuc té duge thuc hién véi 350
khach hang sau khi di siéu thi, vdi mdi khach
hang dugc nhan mét phiéu qua tang 30.000
ddng, trong d6 125 bang hoi vé cac san pham
rau tuoi Vietgap cia Co.opmart va 125 bang
hoi vé VinEco. Két qua sir dung 257 bang tra
101 hop 18. Ly do 1a 84 khach hang rét it mua
thuc pham tuoi trong siéu thi (khong dam bao
tiéu chi 3 lan/thang). Tiép theo, thong ké mo
ta loai 9 bang tra 1061 vi 7 bang cd gia tri ngoai
bién va 2 bang co trén 1/3 ndi dung bo tréng.
Do d6 ¢& mau con lai 1a 257. Vi 22 bién
quan sat trong md hinh 1y thuyét, c& mau nay
dam bao diéu kién dé thuc hién phan tich mo
hinh cu trac tuyén tinh SEM.

Thai 6
voi
nhan
hang

Sin
long chi
tra

Hinh 1. M6 hinh nghién ctu.

Déi tugng tham gia khao sat 1a khach hang
nir co do tudi tir 25-55, trong d6 128 (49,8%)
khach hang da tra 1oi bang hoi vé truong hop
ciia Co.opmart, s6 con lai tra 161 bang hoi
truong hop VinEco.

Dé do ludng cac bién - uy tin nhin mac, uy
tin nhan hang, chat lugng san pham, thai d¢ véi
nhan hang va sy san long chi tra cao, nghién
ctru lan luot tmg dung cac thang do trong céc
nghién cou cia Moussa va Touzani, 2001;
Dean, 1999; Goodstein va cdng su, 1990; Le
Gall-Ely, 2009 [12, 16, 17, 18]; da dwoc kiém
dinh trong nhiéu nghién ciru cing cha dé trén
thé gidi [8, 3, 2].

3.2. Két qua nghién ciru va thdao ludn

3.2.1. Két qua kiém dinh thang do

Sau khi loai hai bién quan sat (UTNmac7
ctia thang do bién uy tin nhin mac va SLCT3
ctia sn 10ng chi tra cao) do trong sb tai nhan t6
thip, két qua phan tich do tin ciy cua ting
thang do cho thy cac gia tri Cronbach’s Alpha
clia cac bién uy tin nhin mac, uy tin nhan hang,
chat lugng san pham, thai d6 voi nhin hang va
san long chi tra déu dat yéu cau, lan luot la:
0,924; 0,909; 0,894; 0,897; 0,839. Phan tich
EFA lan 2 cho thiy cac gia tri KMO (0,956),
Bartlett (p = 0,000) va phuong sai trich dat
70,84%; 5 thang do tao thanh 5 nhan t6 khac
nhau véi trong sb tai nhan t6 cac bién quan sat
tir 0,502 dén 0,821 (Bang 1). Cac két qua trén
cho phép két ludn so bd cac thang do phu hop
voi dit li€u thi truong nghién ctru.

5 thang do voi 21 bién quan sat tiép tuc
dugc dwa vao phan tich nhin t§ khing dinh
(CFA). Két qua cho thdy cac thang do da do
ludng chinh x4c cac bién nghién ciu va phu
hop véi dir ligu thi truong nghién cou:
CMIN/Df = 1,834 (328,255/179), AGFI =
0,826, TLI = 0,947, IFI1 = 0,955, CFI = 0,955,
RMSEA = 0,074, SRMR = 0,043. Cac thanh
phin déu dat tinh don huéng. Cac gia tri do tin
cdy téng hop (CR) déu 16n hon 0,7 (Bang 2)
nén cac thang do dat do tin cdy. Phuong sai
trich ciia cac thang do (AVE) déu 16n hon 0,5
va hé s tai cac bién quan sat déu 16n hon 0,5,
ddng thoi c6 ¥ nghia thdng ké (Bang 3) nén cac
thang do dat gia tri hoi tu. Bén canh do, Kkét qua
Bang 2 cho thdy phuong sai trich cta cac thang
do 16n hon binh phuong hé s6 tuong quan giita
cac khai niém tuong Ung nén cac thanh phan
cua céac thang do dat gia tri phan biét.

3.2.2. Két qua kiém dinh SEM mé hinh
nghién cuu

Két qua kiém dinh SEM cho thdy mé hinh 1y
thuyét c6 y nghia va phit hop véi dit liéu thi truong
nghién cau: CMNI/Df = 1,905 (346,652/182), GFI
= 0,821, TLI = 0,942, IF1 = 0,950, CFI = 0,950,
RMSEA = 0,077, SRMR = 0,046.
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Két qua nghién ctru (Bang 4) cho thdy uy
tin nhan mac lam tang uy tin nhdn hang. Bén
canh d6, nhu cac gia thuyét H1-7 dat ra, uy tin
nhin méc va uy tin nhan hang déu tic dong tich
cuc dén chét lugng cam nhan cua khach hang
vé san pham, thai 6 véi nhin hang va sin long

Bang 1. Két qua kiém dinh Cronbach’s Alpha va phan tich EFA

63

chi tra cao. Piém tha vi 1a trong khi uy tin
nhin hang tac dong dén chat lwong cam nhan
vé san phim manh hon tac dong don 1& cua
uy tin nhdn méc, thi nguoc lai d6i voi quyét
dinh san long chi tra, uy tin nhan mac lai la

yéu té quan trong hon.

Uy tin Sén long Thaidd  Chétlugng Uy tin
nhan mac chi trd cao nhéan hang san pham nhéan hang
UTNmacl 0,502
UTNmac2 0,632
UTNmac3 0,671
UTNmac4 0,729
UTNmac5 0,582
UTNmac6 0,598
UTNhangl 0,757
UTNhang2 0,799
UTNhang3 0,847
UTNhang4 0,845
UTNhang5 0,834
UTNhang6 0,848
CLSP1 0,776
CLSP2 0,736
CLSP3 0,752
TDNhangl 0,712
TDNhang2 0,694
TDNhang3 0,693
SLCT1 0,851
SLCT2 0,845
SLCT4 0,656
Cronbach Alpha 0,924 0,839 0,917 0,849 0,959
Bang 2. Két qua kiém dinh gia tri hoi tu
Nhan to B AVE, Nhan to B AVE,
CR CR
Uy tin UTNmacl 0,794 0,760 Uy tin UTNhangl 0,863 0,802
nhan mac UTNmac2 0,913 0,927 nhan UTNhang2 0,856 0,959
UTNmac3 0,866 hang UTNhang3 0,882
UTNmac4 0,781 UTNhang4 0,912
UTNmac5 0,830 UTNhang5 0,918
UTNmac6 0,756 UTNhang6 0,919
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Chat lugng ~ CLSPI 0,892 0,808 Thaidd  TDThieul 0,909 0,795
san pham CLSP2 0,845 0,892 nhin TDThieu2 0,930 0921
CLSP3 0,832 hang TDThieu3 0,833
Sén long SLCT1 0,833 0,671
chi tra cao SLCT2 0,859 0,856
SLCT4 0,635

Béng 3. Két qua ma tran kiém dinh gié tri phan biét

TDTH  UTNmac UTNhang SLCT CLSP

TDTH 0, 892
UYNmac 0, 869 0, 872

UTNhang 0, 887 0, 853 0, 896
SLCT 0, 757 0, 699 0, 662 0,819
CLSP 0, 885 0, 847 0, 894 0,671 0, 899
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Hinh 2. Két qua kiém dinh SEM mb hinh nghién ciru.

Béng 4. Téc dong cta uy tin nhdn méac va nhin hang dén hanh vi khach hang

Tac dong Tac dong
Bién déc lap Bién phu thugc trye tiep gian tiep
p p p p
Uy tin nh@n mac —>» Uy tin nhan hang 0,854 0,000
Uy tin nhan mac —> P . . 0,326 0,001 0,530 0,003
Chat lugng san pham
Uy tin nhén hang — 0,621 0,000
Uy tin nhan mac — . . 0,437 0,000 0,443 0,005
Thai d6 voi nhan hang
Uy tin nhan hang - 0,519 0,000
Uy tin nhan mac — . . o 0,517 0,000 0,198 0,262
L —» Sanlong chi tra cao
Uy tin nhan hang 0,232 0,096
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Khi xét tac dong gian tiép cua uy tin nhin
mac dén chét lwong san phdm thong qua uy tin
nhin hang, két qua cho thdy mirc d6 anh hudng
clia uy tin nhan mac dén chat lugng san pham
cam nhan cao hon so voi khi tdc dong don 1
(0,530 so véi 0,326), tuong tu ddi véi thai do véi
nhin hang (0,443 so voi 0,437). Pidu nay cho
thdy uy tin nhin mac va uy tin nhin hang cong
hudng s€ lam tang gia tri cam nhan.

Tuy nhién, mot két qua khac bat ngo va thi
vi 1a: tac dong truc tiép cua uy tin nhin mac dén
san long chi trd cao manh hon tac dong gian
tiép thong qua uy tin nhan hang. Két qua nay co
thé ly giai boi nguot tiéu ding méac dinh gia cua
san phim nhan hang riéng thuong binh dén,
tuong ung Vi chét lwong vira phai. Do do, dé
san sang chi trd cao hon, nguoi ti€u dung tim
mot bang ching 14 ddu hiéu nhén biét vé& chat
lwong cao hon, khach quan va uy tin. Két qua
nay dong quan diém véi Tavoularis va cong su
(2007) - @6 1a khach hang nhic dén nhan mac
an toan trude ti€n khi dugc hoi 1y do chon mua
san pham [13].

4. Két luin

4.1. Cdc két qua chinh va déng goép cia
nghién ctru

Duya trén nguyén ly vé déu hiéu nhan biét,
mot sd nghién ctu trude day da tim thdy tac
dong truc tiép cia uy tin nhin méac an toan dén
hanh vi khach hang. Nghién cru nay m¢ rong
ly thuyét ciia cha dé& véi md hinh nghién clru
dong thoi tac dong truc tlep va gian tiép cua uy
tin nhin mac dén mot sé hanh vi khach hang,
thong qua uy tin nhan hang. Giéng nhu mot sb
nghién cltu ¢ cac nudc tién tién [4, 10] nghién
clru nay tai khang dinh tac dong truc tiép cua uy
tin nhan mac dén su sén 1ong chi tra cao va chat
lvong san phidm cam nh4n. Ngoai ra, nghién
ctru con cho thdy uy tin nhin mac an toan tac
dong tich cuc dén uy tin nhan hang va thai do
véi nhan hang.

Kapferer (2007) da nhan dinh ring nhiing
tac dong nay s€ khac nhau tuy vao muc do nhay

cam cua va uy tin cua thuwong hi¢u [5]. Céc
nghién ctru & cac nude tién tién phan 16n nghién
clru nhin méac an toan trén cic san pham cua
thuong hi€u doc 1ap, mot s6 trén thuong hi¢u
cao cép. Pay chinh Ia diém tao nén su khac biét
cia nghién ctru nay, khi xem xét truong hop
cua nhan hang riéng Co.opmart va VinEco. Két
qua cho thiy tac dong truc tiép cua uy tin nhin
mac dén hanh vi khach hang véi cic nhan hang
riéng gan nhin méac an toan khong cé sy khac
biét so vdi cac thuong hiéu khac. Tuy nhién,
khi xét dén tac dong gian tiép théng qua uy tin
cua nhan hang thi cé sy khac biét tha vi. Po la
uy tin cua nhan hang riéng lam giam tac dong
clia uy tin nhan mac an toan dén su sin 10ng chi
tra cao. Hay néi cach khac, khi Iya chon mua
san phdm rau clia mot nhan hang riéng, nhin
mac an toan trén bao bi dong vai tro quan trong
hon trong quyét dinh mua. Két qua ndy chia sé
mdt phan nhan dinh ciia Kapferer (2007) khi
cho rang nhan hang riéng (ngay ca khi ¢ uy tin
trén thi truong nhu Co.opmart va VinEco) cling
khong tac dong manh dén su sin 10ng chi tra
cao, ma phai can dén sy hd trg cia uy tin nhan
mac an toan [5].

Tir nhitng két qua néu trén, nghién ctru dua
ra mot s6 ham y quan trj thiét thyc cho cic nha
quan ly nhén hang riéng. Quan ly nhén hang
riéng can ting cudng chat luong san phim dat
tiéu chudn an toan, dugc gan nhin méac an toan
trén bao bi. Nhan hang riéng thuong dugc cho
1a kém chét lugng hon so véi cac thwong hiéu
khac. Chinh vi vay, khi lga chon nhan hang
riéng, khach hang mong dgi mét chung nhan
nao do, giup ho thém tin tudéng va manh dan ra
quyét dinh. Nhin mac an toan c6 uy tin nhu
VietGap gin trén bao bi chinh 13 thir ma ho can
tim. Viéc san phdm gin mac an toan s& tao st
canh tranh manh, boi gia ca vbn da ré hon so
v6i cac nhan hang khac, cong véi uy tin nhan
méc an toan, s& c6 tinh quyét dinh cao dén sin
long chi tra. Tuy nhién, két qua tac dong gian
tiép cua uy tin nhin mac dén su sin long chi tra
cao thong qua uy tin nhén hang ciing dua ra 161
nhac nhd v6i quan 1y cac nhin hang riéng, ring
néu uy tin ciia nhin hang khong dugc nang cao
thi di c6 gan nhidn méac an toan ciing s& khong
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cai thién quyét dinh chi tra cao. C6 thé noi uy
tin nhan hang 1a diéu kién “can” con uy tin nhan
mac 1a diéu kién “du” dé khach hang manh dan
chi tra cao.

4.2. Han ché va hwéng nghién ciru tiép theo

Bén canh nhimng két qua dat dugc, nghién
ctru khong tranh khoi mot sé han ché, tir d6 mo
ra mot s& hudng nghién ciru tiép theo.

Trude hét 1a dic diém cia miu nghién ctru
duoc quy dinh chat ch€, do do6 chi dai dién dugc
cho nhém khach hang trong do tudi tir 25-55.
Theo ¥ kién chuyén gia, day la nhém khach
hang chu lyc dbi v6i nhan hang riéng va san
phim rau an toan cua nhan hang riéng, tuy
nhién nghién ciu tiép theo nén mo rong doi
tugng dé két qua co tinh dai dién va Gng dung
rong hon. Ngoai ra, nghién ctru chua xét dén
yéu t6 kinh nghiém mua hang (tin suét, thoi
gian) cua nguodi tham gia khao sat. Bén canh
d6, nghién ciru di khong kiém soat bién muc
do nhay cam cua nguoi tiéu dung véi nhan
mdc an toan.

Két qua vé tic dong gian tiép cla uy tin
nhin méac dén sy sin 10ng chi tra cao thong qua
uy tin nhan hang cling m¢ ra mot hudng nghién
ctru tiép theo; trong d6 s€ so sanh murc do cua
tac dong nay dén san phadm mot thuong hiéu uy
tin va san phim mot thuong hiéu kem uy tin.
Cu01 cung, nghién ctru tlep theo nén dat va giai
quyet trong tdm cau hoi vé muc do tin cay cia
ngudi tidu ding Viét ddi v6i nhing loai nhin
mac an toan hién nay trén thi truong.
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Effects of Food Safety Labels on Consumer
Behaviors towards Private Brand Products

Vo Thi Ngoc Thuy

University of Economics and Law, Vietnam National University Ho Chi Minh City,
Quarter 3, Linh Xuan Ward, Thu Duc District, Ho Chi Minh City, Vietnam

Abstract: Food contamination triggers an alarm that forces consumers to seek confidence in
supermarket products. It is found in developed countries that the reputation of safety labels definitely
affects consumer behaviors. This paper has factually widened consumer behavior theory by
investigating direct and indirect impacts of label reputation through brand reputation (for private labels
only) on product quality and attitudes towards a brand and purchase intentions. A survey of 257
female customers of Vietgap-labelled vegetables at Co.opmart and VinEco indicates that label
reputation has enhanced the brand reputation. Both of those signs impact positively on purchase
intention. Interestingly, the direct and indirect effects of label reputation through brand reputation even
affirms its role in determining customers' purchase intentions.

Keywords: Reputation of safety label of vegetables, brand prestige, product quality, brand attitude,
willingness to pay more.
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Phu luc
Céc thang do luong céc bién:
Cac phat biéu bén dudi dugc cho la cta ban, ban cho biét co Mtic d¢ dong y, khong dong y
ding khong 1 2 3 4 5 6 7

Uy tin cia nhan mac rau an toan trén bao bi

UTNmacl. T6i ¢6 thé tin vao nhin mac nay 1 2 3 4 5 6 7
UTNmac2. Nhan mac nay dugc cong nhan 1 2 3 4 5 6 7
UTNmac3. Nhan mac nay trung thuc 1 2 3 4 5 6 7
UTNmac4. Nhan mac nay 1a mot sy dam bao 1 2 3 4 5 6 7
UTNmac5. T chirc c6 thim quyén cép nhan mac nay sau 1 2 3 4 5 6 7
khi dd qua nhitng kiém dinh nghiém tac

UTNmac6. Nhan méc nay tao cho tdi thém sy tin tuéng 1 2 3 4 5 6 7
UTNmac7. Nhin méac nay c6 nhimg ¥ dinh tt dén nguoi 1 2 3 4 5 6 7
tiéu dung

Uy tin cua nhan hang

UTNhang]. Téi c6 thé tin vao nhan hang nay 1 2 3 4 5 6 7
UTNhang2. Nhan hang nay dugc cong nhan 1 2 3 4 5 6 7
UTNhang3. Nhédn hang nay trung thuc 1 2 3 4 5 6 7
UTNhang4. Nhan hang nay 1a mét sy dam bao 1 2 3 4 5 6 7
UTNhang5. Nhan hang nay tao cho toi thém su tin tudng

UTNhang6. Nhan hang nay c6 nhirng y dinh tot dén nguoi 1 2 3 4 5 6 7
tiéu dung

Chit lugng san pham cam nhan

CLSP1. San pham c6 gin nhin mac nay 1a loai san phdm c6 1 2 3 4 5 6 7
chit lugng

CLSP2. So sanh v6i nhiing nhan hang khac trong cung 1 2 3 4 5 6 7
chung loai, san phdm dwoc gin nhin méac nay c6 chét lwvong

cao hon

CLSP3. Chét lugng ctia loai san phdm c6 gin nhan mac nay 1 2 3 4 5 6 7
la tuyét voi

Thai d6 voi nhan hang

TDThieul. Tbi rat thich nhin hang nay 1 2 3 4 5 6 7
TDThieu2. T6i nghi rang day 1a mot nhan hang tbt 1 2 3 4 5 6 7
TDThieu3. Toi c6 thai do tich cuc ddi véi nhdn hang nay 1 2 3 4 5 6 7
Sén long chi tra*

SLCT1. Téi san sang mua b6 rau gén nhin méc nay ¢ mirc 1 2 3 4 5 6 7
gi4 9.200 dong cho 4 lang (tire 1 lang gia 2.300 ddng)

SLCT?2. Téi cho ring b6 rau gin nhan mac nay & muc gia 1 2 3 4 5 6 7

10.000 ddng cho 4 lang (tirc 2.500 dong/lang) 1a cao nhung

t61 ¢6 du dinh mua

SLCT3. Téi cho réng b6 rau c6 gan nhin mac nay ban & 1 2 3 4 5 6 7
muc gia 10.000 dong cho 4 lang (tire 2.500 dong/lang) 1a

qua cao cho du chat lugng co tot dén may

SLCT4. T6i cho rang bo rau ¢ mirc gia 8000ddng cho 4 1 2 3 4 5 6 7
lang (trc 2000 ddng/lang) 14 ré va toi sin sang tra cao hon

tir 1000-2000 dong.

Ghi chu: *Céc mirc gia dua ra dugc tham khao quan ly cua hai si€u thi VinMart ¢ Thanh phé H6 Chi Minh.
Murc gia khoi diém giéng nhu gia ban tai thoi diém thyc hién khao sat,
doi véi mot so rau tuoi an toan VinEco - Vietgap.



